Greetings to our community!

B-line is proud that our business model has resonated
with hundreds of companies over the past decade. This
report looks back to 2019 and the impact B-line provided
to our community. Thank you all for your continued
support towards our mission of creating a more livable
community.

- Franklin Jones, CEO & Founder

B-line’s mission is to make our communities more livable.



ENVIRONMENTAL IMPACT

2019 by the numbers

16,554
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Pak-Tech lids recycled with
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SOCIAL IMPACT

About Our Stakeholders

Of employees
bike commute
to work each
day.

Of employees
feel strongly
that they are
treated with
respect at
work.

Of employees
feel good about

working for
B-Line due to
sustainability

programs

1 9,063 Ibs. of food redirected from Whole

Foods Market to partners via
B-shares Program

Equivalent to

SISTERS
OF THE
ROAD

4,373 bags of
Styrofoam & Pak-Tech

lids recycled with
Agilyx & Vancouver

oS

standard 53’ semi
trailers

We provide logistical support to Clay
Street Table to get food to those in
need

()
N7
Drops off pallets of food

OREGON !
FoopBaNk  at the B-Line warehouse.
==

Pallet of food i_S Folks from Clay Street Table
septarated. OtUt’ the come to warehouse to sort
rest goes into - through food needed for
cold storage. ° weekly meal.

Food is delivered by trike
to St. Stephen’s
Episcopal Church on
Friday.




SOCIAL IMPACT

]
B ll ne About Our Stakeholders

We support 197 small local vendors

Operational Scale of Client-Base 2 2 /O

e Local Vendor of clients are women-owned
Regional Vendor operations

¢ National Vendor
10%

Percentage of Total Revenue of clients are BIPOC

® | ocal Vendor 6 %

Regional Vendor

of clients are non-profit
organizations

In Partnership with I3 SEASONS ; /O
[MARKET]

B-line empowers local vendors to

e National Vendor

of clients are regional farmers,

scale into grocery with delivery, _
ranchers, or fishermen

warehousing, and office support.

B-Line has been B-Certified We deliver to diverse set of locations
since 2010 as a B-Corps and /B
an Oregon Benefit

Company. ©

Other
6.2%
Bike Shop

3.4%
Sliell We value our B-Corp Retail

community. Stay tuned for 4.8%
our updated scores in 2021. Schools

5.0%

Food Service
43.5%

City of Portland, Oregon
Sustainability at Work
Gold Certified.

Offices
21.9%

Producer
4.8%

Grocery
7.1%




“B-Line is incredible and we feel very

fortunate to have them as a partner.

We would not be where we are today
without them.”

-Barnacle Foods

“You guys are great thanks! We
appreciate that the staff is friendly
when we visit the warehouse. we also
loved advertising on the trikes and
now we can use the panels we had
made at our farmers markets and
events. Rad! “

- Hoss Soss




